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Combining knowledge of economics, demography, sociology and marketing, 
this study theoretically explore the relationship between elderly’ 
consumption types and life satisfaction and build a framework with  two 
factors: power of consumption and consumer preference. Basing on the 
analysis of survey data of elder consumer in three cities , we use factor 
analysis and multiple regression techniques to expand empirical analysis. 
Then we extract four consumption types of the elderly, and analyze the 
relationship between the elder consumer types and life satisfaction. 
 
Research show that there are four consumption types among elderly 
consumers, namely, subsistence, well-off, development, enjoyment. 
Subjected to economic conditions, subsistence consumers can only maintain 
their basic material life and it is difficult for them to get higher life 
pursuit. Well-off consumers have better economic conditions but they are 
not very well-off. They show significant compensatory consumption 
psychology. Though their squeezing living pursuit get released, their 
consumption capacity can’t keep up with the released living pursuit, which 
leads to the decrease in the life satisfaction. Affected by product 
promotion, marketing sales and many other factors, development consumers 
who have ample economic conditions become one of the most active type 
consumers in silver market. And they also get the highest life 
satisfaction. Though enjoyment elderly have strong consumption capacity, 
they do not fully turn it into actual consumer behavior.  
 
The empirical results is not only show that our analysis framework 
about consumption types and life satisfaction has strong applicability, 
but also gives the following implications: although China’s demographic 
bonus is gone, but the “elder consumption demographic bonus ” is 
promising. Different elderly’s consumption types have different 
consumer preferences, spending power and potential demand. We should not 
only give provide advice to guide elder consumer changing their 














good products and services so as to achieve the purpose of improving the 
elderly’s life satisfaction. 
 
To some extent, this study enriched demographic and gerontology 
research, and it’s also found something in empirical analysis. However, 
due to the large span between disciplines and the author’s research skills 
and knowledge structure, the study is superficial and the logic remain 
to be deepened. In addition to consumption types and demographic 
characteristics, more socio-economic factors and other variables may 
affect the relationship between elder consumption types and life 
satisfaction, which can make a in-depth research  in the future. 
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第一章  绪论 
 1








我国当下的突出议题。2000 年，世界人口老龄化平均水平为 6.1%，我国 65 岁及
以上老年人口在总人口中所占的比重超过 7%的国际老龄化社会标准，标志着我
国开始迈入老龄化国家行列。根据 2013 年国家统计局人口数据，我国 65 岁及以
上老年人口达 1.3 亿，占总人口的 9.67%，仅十多年的时间老年人口比重就提高
了近三个百分点。2012 年联合国人口展望数据推测表明，我国 65 岁及以上老年











我国老年人口消费规模 2015 年为 1.94 万亿元，在居民消费总量中所占的比重为
8.42%；2020年和2050年将先后达到4.76和83.67万亿元，同比分别上升至10.7%
和 20.07%（田雪原、王胜今，2013）。陆华杰预测我国老年人口消费规模 2015
年为 2.10 万亿元，在居民总消费中所占的比重为 13.08%；2020 年和 2050 年将
















调研数据，预测我国老年人口消费规模 2015 年为 1.90 万亿元，在居民总消费中





表 1 老年人消费规模及其所占比重的预测 
单位：万亿元，% 
年份 
本课题 王胜今等 陆杰华等 
规模 比重 规模 比重 规模 比重 
2015 1.90 8.41 1.94 8.42 2.10 13.08 
2020 3.50 11.00 4.76 10.70 3.18 14.64 
2025 5.86 13.31 8.76 12.16 4.99 17.71 
2030 9.95 16.67 15019 14.39 7.53 21.43 
2035 16.60 20.90 28.02 17.38 10.30 24.19 
2040 25.54 24.69 44.23 19.62 32.44 25.36 
2045 35.00 26.56 61.38 20.07 36.91 26.62 
















































































鹿泉区、桥西区、元氏区四个点总共抽取 310 份样本，总计样本 1030 份。其中，
普洱回收有效问卷 398 份，西宁回收有效问卷 304 份，石家庄回收有效问卷 297
份，总计 999 份，有效问卷回收率为 97%，样本详情见表 2。 
 
表 2 调查样本基本情况 
个体基本特征 变量分类 样本频数 频率（%） 
性别 男 465 46.5 
 女 543 53.5 
年龄分组 59 岁及以下 407 40.7 
 60-69 岁 338 33.8 
 70-79 岁 201 20.1 
 80 岁及以上 53 5.3 
婚姻状况 已婚 769 78.4 
 独身 212 21.6 
文化程度 小学及以下 381 38.1 















 高中或中专 202 20.2 
 大专及以上 85 8.5 
户口 城市 628 64.6 
 农村 344 35.4 
收入状况 0-1000 以内 290 29.1 
（个人月均收入：元） 1001-1500 212 21.2 
 1501-2000 150 15.0 
 2001-2500 99 9.9 
 2501 及以上 247 24.7 
 














    2、两步聚类分析 
    聚类分析是基于数据自身信息来对数据进行分类的一种分析方法。本文将在
因子分析的基础上，对因子进行聚类分析，得到老年人的消费类型分布情况。 






















将 60 周岁及以上人口划分为老年人，少数发达国家的划分界限为 65 周岁。 
老年消费者是从消费领域依据消费者年龄划分而得到的一类消费群体。对于
老年消费者年龄的界定，国外学术界对老年市场的划分通常有两种主要方式：一
是将其定义为生命年龄 50 岁及以上的老年人所组成的市场（Chevalier，2003 ；
Mathur ,1993），二是将其定义为生命年龄 55 岁及以上的老年人所组成的市场
















                                                        
























    生活满意度是个体针对自身舒适、幸福程度或生活质量的一种感觉（Schman, 
Cooper, 1984），是个体基于自身设定的标准对其生活质量所做出的主观评价
（Shin DC, Johnson DM, 1978）。生活满意度可分为两种，其一是一般生活满
意度，对个人生活质量的总体评价；其二是特殊生活满意度，对不同生活领域的




域的满意源于对消费生活中的具体事件和体验的满意（Ralph, 1987；Joseph et 
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